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Session 1 Introduction to Luxur Emerging, Growing & Luxury Boutique
ession y Mature Luxury Markets Management
Luxury Foundation Marketing Strategies Buying & Merchandising

. Fashion & Lifestyle Market Corporate Communication : : :
Session 3 . . Luxury Business Financials
Segmentation Strategies
Session 4 Insight into sectors Business Model Irmovann Management Skills
of Luxury & Strategies
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